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Ready Web Performance Metrics Jul 1,2017-Jul 31,2017

All Users
100.00% Sessions

Visits to Ready Total Pageviews Total Unique Visitors
® Sessions 14,991 2,702
200 % of Total: 100.00% (14,991) MoAr~A~L % of Total: 100.00% (2,702) ANAMA
New vs. Returned Visitors Top Visited Pages
100
I 3,000 Page Title Pageviews
Build a Kit 4,142
Jul 10 Jul17  Jul24  Jul 31 2000 Disaster Master 4,030
4
g Disaster Master - level 1 1,974
Average Number of Visits per Visitor 1,000 Disaster Master - level 2 1,328
H1 EH2 BE3 4 W5 Disaster Master - level 3 776
Other
New Visitor Returning Visitor Disaster Master - level 6 601
User Type Disaster Master - level 4 582
Disaster Master - level 5 516
o Visits and Bounce Rate by Source / Medium The Hot Seat 382
B Disaster Master - level 7 367
. . ounce
Source / Medium Sessions Rate
(direct) / (none) 1,743  25.59%
Visits Originating from Social Netw... google / organic 684  41.37% Avg. Pages / Visit
. . bing / organic 78 26.92% 4.67
Social Network Sessions Avg for View: 4.67 (0.00%) Ma—n~r
medlineplus.gov / referral 77  23.38%
Facebook 47 plus-g )
l.com / referral 45 0.00%
Blogger 35 Avg. Visit Duration
search.usa.gov / referral 44 52.27%
00:06:58
WordPress 13 classroom.google.com / referral 41 7.32% Avg for View: 00:06:58 (0.00%) [P
Weebly 9 kids.usa.gov / referral 40 15.00%
) wartgames.com / referral 40 37.50% .
Pinterest 2 g ’ Avg. Time on Page

nznaturaldisasters.blogspot.co.nz / o 0.
Twitter 1 referral 35 8.57% 00:01:54
Avg for View: 00:01:54 (0.00%) A AP

VKontakte 1

Bounce Rate

30.81%
Avg for View: 30.81% (0.00%) wWINA~AN
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